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Forewords
For more than 50 years, there have been 
many achievements and contributions 
made by ASEAN to its member 
countries. One of them is the growth of 
tourism in the ASEAN region. In 2013 
the contribution of tourism growth was 
12% and the number of foreign tourists 
reached 90,2 million. This is because, 
ASEAN member countries have a great 
potential to become a tourist area that 
is in demand by the tourists. The beauty 

of nature and culture is the most important component and are the 
strength of ASEAN tourism. 

LSPR Jakarta, through the CAPRS, calls for making a real contribution 
in promoting ASEAN tourism. As part of the ASEAN family, we are 
aware of the importance of popularizing tourist destinations in ASEAN 
so that they are known to the world. ASEAN has many attractive tourist 
destinations, but it is not yet known by tourists because it has not been 
well promoted.

Hopefully, this book will add to the readers’ insight into tourism in 
ASEAN member countries and become an inspiration to travel in 
ASEAN. Finally, please enjoy the “ASEAN Traveling Infographics: Facts 
& Recommendation”, as the proof of love from us as a part ASEAN 
members.

“ASEAN as a harmonious and strategic region has so much more 
to explore and share to the world. It is our duty to communicate 

ASEAN’s tourism potential to the world by creating positive image, 
reputation and maintain good relations within public interaction.”

Prita Kemal Gani, MBA, MCIPR, APR
Founder & Director of LSPR Jakarta
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Forewords
ASEAN has experienced many 
positive, significant changes and 
also developments that have led 
to the maturation of ASEAN as an 
organization. ASEAN cooperation 
is now heading towards a new, 
integrative and progressive stage with 
the establishment of its community. 
However, there are still many 
challenges that needs to be facing by 
ASEAN. ASEAN should be able to make 

various adjustments along with the rapid development in the fields 
of politics, security, economy, social culture, technology, knowledge 
and some other fields that occur in countries outside the Southeast 
Asia region. ASEAN also need to be aware of the importance of being 
engage with the community to grow the essence of belongings or “our 
feeling” towards ASEAN. Beside that, to focus on being able to establish 
cooperation that can provide direct benefits to the ASEAN Community.

Tourism under the pillar of the ASEAN Economic Community is one of 
the priority sectors to integrate the ASEAN Community. Tourism is an 
important component of the economic of all ASEAN Member Countries, 
especially in Cambodia, Lao PDR, Malaysia, the Philippines, Vietnam, 
Indonesia and Thailand, where tourism contributes more than 10% of 
GDP and contributes significantly to economic growth.

Southeast Asia are rich and diverse in wealth of natural resources 
that can be categorized as immeasurable and unreal because of its 
beautifulness. The 11 natural cultural heritage sites and 17 written on 
the UNESCO World Heritage List highlight and reflect the uniqueness 
of the heritage. The traditions of Buddhism, Hinduism, Muslims and 
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“ASEAN is a beautiful land given by God.
 Home to friendship, trust and diversity”

Yuliana R. Prasetyawati, MM
Head of Centre for ASEAN Public Relation Studies
LSPR Jakarta

Christianity as the various of religion. Temple architecture, music, 
literature, and local wisdom which perfectly enrich the Southeast Asian 
region and add to the appeal of its extraordinary natural heritage, rural 
landscape, and vibrant city center.

ASEAN as a joint tourist destination further strengthens the position of 
each member because it has great tourism potential and uniqueness 
in the culture. On the other hand, these could be seen as weakness 
that could be built as strengths between the countries’ member by 
partnerships in tourism if each member share their role to support 
each other to make the tourism sector succeed.

Through this book, Centre for ASEAN Public Relations Studies (CAPRS) 
under LSPR Jakarta aims to highlight all the beauty and the uniqueness 
of tourism in ASEAN through infographics that hopefully can inspire the 
audience to choose ASEAN as a tourist destination. It’s ASEAN Time!
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H.E. Retno Marsudi
Minister for Foreign Affairs of The Republic of Indonesia

For the last 50 years,
ASEAN has become stable, safe and 
a fast growing region especially in 

its economic sectors.

Source: ASEAN Talks #11 “Indonesia’s Diplomacy for Unity and Centralityof ASEAN” 
October 24, 2017 at LSPR Jakarta

““““
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Arief Yahya
Minister of Tourism of Republic Indonesia

Regional strength can be a competitive advantage for 
ASEAN. If we collects all the advantages of ASEAN, it 
will be strong and we can compete with Europe, Great 
China, the Middle East and North America, which both 

share the power of the region.

Source: http://www.pikiran-rakyat.com/wisata/2017/04/28/arief-yahya-gulir-
kan-ide-asean-sebagai-destinasi-tunggal-pariwisata-400023

““““
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H.E. Ambassador Huang Xilian
Ambassador of the People’s Republic of China to ASEAN

ASEAN’s success story made itself a role 
model of strength through unity among 

countries so rich in diversity.

Source: Seminar to Commemorate the 15th Anniversary of the China-ASEAN Strategic 
Partnership; April 9, 2018 at Ritz-Carlton Hotel, Jakarta

““““
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H.E. Djauhari Oratmangun
Indonesian Ambassador to People’s Republic of China

Tourism Economy in ASEAN give a significant 
contribution for each ASEAN’s country economic growth, 
which could let us visit each other to enjoy and recognize 
the beauty of nature, the richness of history and culture, 

the delicacy of culinary delights, the hospitality of the 
people and figures.

Source: H.E. Djauhari Oratmangun, December 12, 2018

““““
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Source: H.E. Jose Antonio Morato Tavares, December 14, 2018

H.E. Jose Antonio Morato Tavares
Directorate General of ASEAN Cooperation,

The Ministry of Foreign Affairs of Republic of Indonesia

The ASEAN region is increasingly becoming the world’s 
alluring tourism destination. With unparalleled beauty and 
diversity in nature and culture, ASEAN is promising exotic 
tourism experiences. Undoubtedly, the region is potential 

to become the world’s tourism hub as it continues to 
integrate as One Community One Destination.

““““
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Prof. Ir. R. Sjarief Widjaja, Ph.D, FRINA
Chairman of the Agency for Marine and Fisheries Research 

and Human Resources, Ministry for Marine Affairs and 
Fisheries of Republic Indonesia

Source: ASEAN Talks #12 “Maritime Connectivity & ASEAN”
November 12, 2018 at LSPR Jakarta

The 3 principles to enhance the cooperation 
in maritime development are

“Sovereignity, Sustainability and Prosperity”. 
Impact of these principles is the increasing trade and 

tourism among countries, especially ASEAN countries.

““““
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Chapter I.
ASEAN Overviews
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The Association of Southeast Asian Nations (ASEAN) was 
established on 8 August 1967 in Bangkok, Thailand. The declaration 
marked by 5 countries, such as: Indonesia, Malaysia, Philippines, 
Singapore and Thailand as the pioneer of ASEAN. 

The five Foreign Ministers who signed it: 
•	Adam Malik, Indonesia
•	Narciso R. Ramos, the Philippines
•	Tun Abdul Razak, Malaysia
•	S. Rajaratnam, Singapore
•	Thanat Khoman, Thailand

1. The Founding Fathers of ASEAN
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Narciso Ramos
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ASEAN consists of ten-member state, namely Indonesia, Malaysia, 
Singapore, Thailand, Lao DPR, Myanmar, Cambodia, Vietnam, 
Philippines and Brunei Darussalam.

The journey of ASEAN started since 8 August 1967, it has been 
51 years’ agreement. It was started with 5 countries as board 
members. Later on, Brunei Darussalam joined on 7 January 1984, 
Vietnam on 28 July 1995, Lao PDR and Myanmar on 23 July 1997 
and Cambodia on 30 April 1999. 

Since then the member of ASEAN countries are 10 members in 
total. 

2. ASEAN Member States
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The ASEAN Vision 2020, adopted by the ASEAN Leaders on the 
30th Anniversary of ASEAN, agreed on a shared vision of ASEAN 
as a concert of Southeast Asian nations, outward looking, living 
in peace, stability and prosperity, bonded together in partnership 
in dynamic development and in a community of caring societies.

3. ASEAN Motto
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The major milestone for ASEAN was the establishment of the 
ASEAN Economic Community (AEC) on 31 December 2015 which 
offering opportunities in the form of a large market of US$ 2.6 
trillion and over 635.9 million people. 

The vision of AEC focuses on one regional economic integration 
by establishing as a single market with the free flow of trade and 
investment among its 10 member states of ASEAN.

The AEC blueprint 2025 consists of five interrelated and mutually 
reinforcing characteristics, namely: (i) a highly integrated and 
cohesive economy; (ii) a competitive, innovative and dynamic 
ASEAN; (iii) enhanced connectivity and sectoral cooperation; (iv) a 
resilient, inclusive, people-oriented and people-centred ASEAN; 
and (v) a global ASEAN. These characteristics support the vision 
for the AEC as envisaged in the ASEAN community  vision  2025.
(Source: https://asean.org/asean-economic-community/).

4. ASEAN Economic Community
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ASEAN is one of the largest economic in the world. In 2017, the 
total population of ASEAN countries reached almost 644 million 
and the GDP approximately US$ 2.76 trillion.
(Source: https://www.statista.com/statistics)

5. The ASEAN’s Power
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In order to achieve the ease of doing business, the member of 
ASEAN countries have to give an actual support to improve the 
process to lead the start-up business in expand their business, 
such as the easy access to loans in the form of credit, building 
construction permits, property registration procedures and 
taxation laws. 

Currently, Singapore is the at the top ranking as country in ASEAN 
which provides the ease of doing business.

6. The Ease of Doing Business in ASEAN
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The long term competitiveness of ASEAN rests on the productivity 
of each members. Hence, ASEAN, should invest in human 
capital development to prepare the region’s labour force to meet 
industries spesific skills demands. This becomes a critical point 
for ASEAN to achieve an innovative and competitive region which 
will allow its member to become responsive to the trends that 
continually reshape the demand for skills.  

7. ASEAN Competitiveness
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ASEAN has to develop friendly relations and mutually beneficial 
dialogue. Moreover, a good cooperation and partnership with 
other countries including sub-regional, regional and international 
organisations and institutions. 

Currently, ASEAN already has ten dialogue partners, namely 
Australia, New Zealand, The European Union, Canada, Japan, 
United States of America, The Republic of Korea, People’s 
Republic of China, India and Russia. 

8. ASEAN Dialogue Partners
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The Quality of human development becomes an important key 
in order to build an excellent and competitive region of ASEAN. 
One of the achievement of human development of ASEAN is in the 
social and economic fields based on public health and standard 
of living, which is achieved by Singapore and Brunei Darussalam 
with highest level.  Followed by Malaysia and Thailand as the third 
and forth highest level. 

Meanwhile, the other six countries which are Indonesia, Vietnam, 
Philippines, Cambodia, Lao PDR and Myanmar categorized in the 
medium human development index. 

9. ASEAN Region’s Human Development
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The higher growth of the digital population in ASEAN has 
made ASEAN become a valuable region for its digital economy 
development. 

10. Internet User in ASEAN
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Chapter II.
ASEAN Travel 
Infographics
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Indonesia is an ultimate in diversity country with over 17,000 islands 
spreading between the pacific and Indian ocean. Besides, Indonesia 
also has more than 200 ethnic groups with over 300 spoken languages 
bridging the continents of Asia and Australia; a multitude of amazing 
landscapes and biodiversity stretching along the equator line. 

Tourism in Indonesia has more than doubled over the past decade. 
Some media reports that in 2017 almost fifteen million tourists visit this 
archipelago state. The tourism industry has flourished and become a 
major driver of the economy and a central feature of the government’s 
economic growth strategy. To facilitate further growth, the government 
wants to replicate the success story of Bali as the tourist destination in 
Indonesia. So, the tourist who come and visit Indonesia might experience 
another awesomeness and indescribable feeling in another islands, 
culture, beliefs arts, craft, culinaries and historical side.  

Come and see the wonderful Indonesia!

Visit: www.indonesia.travel
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The Philippines welcomed 6,620,908 tourists in 2017. By sub-regional 
grouping, most of the tourists came from the East Asia with 239,987 
arrivals and 50,54% market share. Korea, Japan and China accounted 
for 44,81% of the total volume. With over 7,107 islands to choose from, 
the Philippines has a little bit of something for everyone. Home to many 
stunning white sand beaches, crystal clear waters, lush rice terraces, 
world class surfing and diving, the Philippines is becoming a must visit 
destination. It’s more fun in the Philippines. 

Visit: www.tourism.gov.ph
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Malaysia consists of two parts: Peninsular Malaysia, located between 
Thailand in the north and Singapore in the south, and another two 
provinces called Sabah and Sarawak, located on Borneo. Bahasa 
Melayu (Malay) is the national language but English is widely spoken, 
especially by the youth. 

The ethnic groups also speak various languages and dialects. Malaysia 
has a tropical climate with warm and humid weather all year round and 
perhaps this is one of the reason why Malaysia is ranked 9th in the world 
for tourist arrivals. In 2016, the total number of tourist have visited 
Malaysia is up to 26.8 millions. Tourism is one of the major contributors 
to the economy of Malaysia. 

Visit: www.tourism.gov.my
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Singapore’s tourism is a major industry and contributor to the economy, 
attracting 17,4 million international tourists in 2017 which is more 
than 3 time of Singapore’s total population. Singapore offers a friendly 
environmental, which maintains natural and also heritage conservation 
programs. Align with this, Singapore is also recorded as the world’s 
lowest crime rates. As English is the dominant one of its four official 
languages, it is generally easier for tourists to understand when 
speaking to the local population of the country. Transport in Singapore 
exhaustively covers most all public venues which is very convenience 
for tourists. This includes the well-known Mass Rapid Transit (MRT) 
system. Singapore is the 5th most visited city in the world and placed in 
2nd rank in Asia-Pasific. Despite of all its numerous attraction, Singapore 
is constantly evolving, reinventing and reimagining itself with people 
who are passionate about creating new possibilities. It is where foodies, 
explorers, collectors, action seekers, culture shapers and socializers 
meet, where the new experiences are created every day. Singapore is 
where passion made possible.  

Visit: www.visitsingapore.com



ASEAN Travel Infographics  |   45  



46   |  ASEAN Travel Infographics



ASEAN Travel Infographics  |   47  



48   |  ASEAN Travel Infographics



ASEAN Travel Infographics  |   49  

Thailand is the only country in Southeast Asia that never been taken 
over by a European power (never been colonized), is also known as 
Siam until 1939. A revolution in 1932 led to a constitutional monarchy. 
Agriculture is one of the most important industries in Thailand. It is true 
that Thailand is ASEAN the most popular destination for tourist. In 2016, 
contribution of travel and tourism to GDP is 20,6% which is around 82,5 
billion US dollars. 

The unique fact about Thailand: Thailand has three 3 seasons: wet, cool 
and hot. Rain falls almost every day between the months of May and 
September. The moist and humid weather encourages the diverse and 
abundant wildlife in Thailand. So, it is important to check on the forecast 
before book your ticket to explore the Amazing Thailand. 

(Source: https://www.tourismthailand.org/About-Thailand ; https://
kids.nationalgeographic.com/explore/countries/thailand/#thailand-
floating-market.jpg)

Visit: www.tourismthailand.org
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Vietnam is a long, narrow nation shaped like the S letter, on the eastern 
edge of the peninsula known as Indochina. The Vietnamese economy 
is dominated by agriculture, which employs over 60% of the labor force 
and comprises 40% of total exports. Tourism contributes 24,2% year-
on-year income, increasing from US$ 976,000 in September 2017 to 
US$ 1,2 million in September 2018.

Besides, Vietnam is an exhilarating country to travel with its street life, 
exquisite food and epic landscapes. A nation on the move, Vietnam 
balances urban culture with traditional values as one of its strongest 
draws is the diversity in natural beauties. Enjoy the timeless charm of 
Vietnam!

Visit: www.vietnamtourism.com
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Brunei has a population of 417,200 people (in 2015) with the national 
capital in Bandar Seri Begawan. Spoken languages are Bahasa Melayu 
Malay, official), English, Chinese and native languages of Borneo. Brunei 
Darussalam has an equatorial climate characterized by a uniform high 
temperature, high humidity and heavy rainfall. Temperatures range 
from 23 - 32 Degree Celsius, while rainfall varies from 2,500 mm 
annually on the coast to 7,500 mm in the interior. There is no distinct wet 
season. For tourist that plan to visit and experience driving in the Brunei 
Darussalam, traffic drives on the left, and car hire is available for those 
with an international driving permit. In 2017, total number of tourist that 
have visited Brunei Darussalam is 258,955. Total contribution to GDP 
from tourism in 2016 is around 7,2% or equals to USD $ 1 billion.  

(source: http://thecommonwealth.org/our-member-countries/brunei-
darussalam/travel; https://www.un.int/brunei/brunei/country-facts; 
https://www.nationsonline.org/oneworld/brunei.htm)

Visit: www.bruneitourism.travel
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Lao PDR or officially the Lao People’s Democratic Republic (also known 
as Laos) is a land with beautiful nature, peaceful temples and historical 
architecture with a French touch which often misleads people into 
thinking that the tourism industry is a considerable part of the tiny, 
landlocked Southeast Asian state’s economy. Located in the center of 
Indochina, it shares borders with China to the North (416 kilometers), 
Myanmar to Northwest (236 kilometers), Thailand to the West (1,835 
kilometers), Cambodia to the South (492 kilometers) and Vietnam to the 
East (1,957 kilometers).

Lao PDR has one of the most pristine ecologies in South East Asia. An 
estimated haft of its woodlands consist of primary forest, in particular 
the tropical rain forest. Unlike the vegetation, which grows in the climate 
Europe and the United States, tropical rain forest is composed in three 
vegetative layers. The top layer features single-trunked, high-reaching 
tree called dipterocarps. Lao PDR is simply beautiful. 

(Source: http://www.laostourism.org/about-laos/; http://www.tourism 
laos.org/show.php?Cont_ID=330)

Visit: www.tourismlaos.org
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Myanmar’s single word which best signifies the inherent nature of the 
people of Myanmar is “Mingalaba” that means welcome as well as a 
wish for good fortune. The people of Myanmar is not only offer a good 
hospitality but to wish others well. With traditions deeply rooted in the 
loving-kindness philosophy of Buddhism, the creed the Myanmar live 
by is cedana, or heart-felt goodwill towards friends and strangers alike.

Myanmar is rich not only in traditions; the fertile land is crossed by a 
number of rivers that are used for transportation and irrigation, and 
also as a source of food. Mines have yielded some of the world’s finest 
rubies and imperial jades, while the sea off the southern coast is prime 
breeding ground for cultured pearls of excellent lustre. The country’s 
natural resources also include a stunning array of flora and fauna, from 
elusive tigers and elephants, to rare birds, butterflies and orchids. Many 
of these species are protected by Myanmar’s system of national parks 
and wildlife sanctuaries.

In 2017, Myanmar welcomed 3,443,133 tourists. Myanmar is particularly 
an enigmatic destination for tourists around the world and continues to 
inspire as well as surprise even to the most worldly travelers. So, let the 
journey begin. 

(Source: http://www.tourismmyanmar.org/index.php/myanmar-touris-
m-marketing)

Visit: www.myanmartourism.org
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Cambodia’s capital city is Phnom Penh. The dominant features of the 
Cambodian landscape are the large, almost generally located, Tonle 
Sap (Great Lake) and the Bassac River Systems and the Mekong River, 
which crosses the country from North to South. Cambodia’s travel and 
tourism marks a relatively high contribution amongst other ASEAN 
Countries in 2017 which is around 14,1%. The most popular time to 
travel to Cambodia is around November to March, due to its dry season. 
Cambodia is like a hidden gem in Southeast Asia with spectacular 
temples, beautiful islands and beaches with rich cultural heritages.

(Source: https://www.tourismcambodia.com/about-cambodia/)

Visit: www.tourismcambodia.org
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ASEAN is unique and astonishing in every 
sense of the word. It is a region full of 
cultural diversity, shaped by exceptional 
people and remarkable events throughout 
history and even amazing stories you never 
thought possible. Natural wonders and 
majestic structures that you would have to 
see to believe. The people and places in this 
region have their own unique stories to tell. 

Travel to countries in ASEAN as one 
unforgettable adventure at a time.

     Holiday Resort Lombok, Indonesia
©  Xenia Tomasouw, 2018 @xenipi
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Profiles
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London School of Public 
Relations (LSPR) Jakarta is 
The Leading Graduate School 
of Communication, known for 
its multicultural environment 

and the inclusive higher education institute in Indonesia. Located in 
the centre of business environment in Sudirman Park Office, Central 
Jakarta LSPR combines the fun learning and enjoyable study experience 
with creative and dynamic ambiance. As the institution that prepares 
students to be competent in their chosen field by equipping students with 
Knowledge, Skills and the Right Attitude, LSPR continuously develop its 
qualities in many fields.

LSPR’s Vision: 
To be the role model in communication science application and 
development in Indonesia and recognized internationally.
LSPR’s Missions:

1. To prepare ready-to-work graduates with the competencies and   
skills to excel in an international environment.

2. To create education and learning based on cutting edge technology 
and knowledge in communication science.

3. To provide the best educational quality system supported by 
specific expertise in communication studies.

4. To provide a venue for research in the development of communication 
science with community based outcomes.

5. To establish and maintain collaboration with local and international 
institutions.

6. To actively take part in the enormous challenge of community 
development and to be an important contributor to society as a 
whole.

Profile - LSPR Jakarta
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Accreditations & Certifications:
•	LSPR	has	been	accredited	by	The	London	Chamber	of	Commerce	

and Industry Examination
•	Board	(UK),	since	1993.
•	LSPR	has	been	accredited	by	City	and	Guilds,	UK	since	1998.
•	LSPR	became	an	International	Associate	Partner	of	University	of	

Cambridge International
•	Examination	in	2003.
•	LSPR	 -	 Jakarta	 gained	 accreditation	 from	 BAN	 PT	 (National	

Accreditation Board for Higher
•	Education)	with	criteria	A	from	2001	to	present.
•	ISO	9001:2008	&	IWA	2:	2007	for	Quality	Management	System
Memberships & Partnerships
•	LSPR	has	been	a	member	of	the	British	Chamber	of	Commerce	in	

Indonesia since 1992.
•	LSPR	 became	 a	 member	 of	 the	 Chartered	 Institute	 of	 Public	

Relations, UK , in 1999.
•	LSPR	has	been	a	member	of	the	Singapore	Institute	of	Management	

(SIM), since 2000.
•	LSPR	 is	 a	 member	 of	 the	 Asian	 Media	 Information	 and	

Communication Centre, Institute of Public Relations of Singapore 
and the Institute of Public Relations Malaysia 
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Profile - CAPRS
London School of Public 
Relations Jakarta in association 
with the Ministry of 
Foreign Affairs, Republic of 
Indonesia, established the 

Centre For ASEAN Public Relations Studies (CAPRS) through the 
Memorandum of Understanding (MOU) signing between the Directorate 
General of ASEAN Cooperation and LSPR Jakarta on 13th October 2014.

The vision of CAPRS LSPR is to be a study centre that produces variety 
of researches, programs and publications that are in line with the three 
pillars of ASEAN Community, which are politics and security, economy 
and socio cultural, that especially implemented in Indonesian science 
and policies and also to improve the nation’s competitiveness.

Particularly, CAPRS as the ASEAN Studies Centre’s establishments is 
in line with the Tri Dharma Principles in Higher Education institutions, 
which consists of three areas: Education, Research and Community 
Service, especially those which relate to the ASEAN Studies field.

The Missions of CAPRS are first, Centre for ASEAN Public Relations 
Studies conduct research and scientific assessments on the cooperation 
and relations of ASEAN region. The second purpose, community service 
in the form of socialization and dissemination activities, counselling, 
lectures and dialogue that aims to increase knowledge and awareness, 
students, lecturers, organizers state or government, the organizers of 
social institutions, political, legal, religious and so on about relations 
and cooperation ASEAN regional. While the third is the publication of 
academic literature that provide real advantage to the advancement of 
science and the development of cooperation and relations on ASEAN 
regional with harmonious.
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All events and researches carried out by Centre For ASEAN Public 
Relations Studies aims to provide fact and compelling communications 
that clearly demonstrate the relevance and benefits of the ASEAN 
community to ASEAN stakeholders. This message also aims to build a 
sense of belonging and proud to be part of ASEAN Community.

The audiences will be communicated by CAPRS are:
1. General Public;
2. Women and Children – to include women community organisations, 

educational and children’s organisations;
3. Youth – to include students as the future leaders of ASEAN;
4. Business – to include local business, small-and medium-size 

enterprises;
5. Key Influencer – to include academia.



82   |  ASEAN Travel Infographics

Think big for a bigger ASEAN!

- Centre for ASEAN Public Relations Studies Team

Yuliana Riana 
Prasetyawati, MM

Nareswari Kumaralalita, 
S.I.Kom

Cyntia Keliat,
S.I.Kom, MPA

Ayu H. Sakinah

Cornelia Alverina, 
M.I.Kom

““““
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